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Welcome to the AFC Corporate
brand guide

This document has been created to celebrate the Asian Football
Confederation’s (AFC) reimagined corporate identity, marking
the beginning of a new transformative era in Asian football.

This document also serves as a guide for the use of the new brand
and brand elements.

In the following pages, you will be provided with guidance on the
core elements of the AFC corporate brand, such as logo, colours,
graphics, typography, applications and how to use them;

as well as some do’s and don’ts.

In addition to this guidance, you will find inspiration for best
practice applications which demonstrate how adaptable our
brand can be. These guidelines are designed to ensure that the
new AFC Corporate brand remains cohesive, adaptable,

and instantly recognisable in all applications.

We encourage the use of this brand guide as a daily reference

for brand implementation that will define this transformative era.
Together, we celebrate the AFC’s legacy, its bold ambitions,

and its enduring commitment to shaping the future of football

in Asiq.
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The Asian Football Confederation
(AFC) is the governing body of Asian
football and one of the six
Confederations making up FIFA.

Formed in 1954 in Manila on the
sidelines of the second Asian Games,
today the AFC has 47 members

and oversees football, beach soccer
and futsal in most countries and
territories in Asia.




Afghanistan Australia Bahrain Bangladesh Bhutan Brunei
Cambodia China Chinese Taipei East Timor Guam Hong Kong
India Indonesia Iran Iraq Japan Jordan Kuwait Kyrgyzstan
Laos Lebanon Macau Malaysia Maldives Mongolia Myanmar
Nepal North Korea Northern Mariana Islands Oman Pakistan
Palestine Philippines Qatar Saudi Arabia Singapore

South Korea SriLanka Syria Tajikistan Thailand Turkmenistan
United Arab Emirates Uzbekistan Vietham Yemen
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Our history is the platform
for our future.







“The AFC believes that football
can not only be a sport, but also
a force to bring good and hope
to so many people. We know that
football can make a difference
and bring a positive change

to people across the Continent.”

AFC President Shaikh Salman bin Ebrahim Al Khalifa

Asian Football Confederation
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Our Brand

Asian Football Confederation

The Asian Football Confederation (AFC) is embarking on a bold

new chapter with its reimagined corporate brand identity, marking

a pivotal moment in its illustrious history.

For the first time in over 23 years, and only the second time since
its founding in 1954, the AFC’s brand has undergone a significant
redevelopment. This refreshed identity represents a commitment
to connecting Asia through the power of football, uniting the
continent’s diverse nations, cultures and communities under one
shared vision.

This rebrand stands as a powerful testament to the AFC’s
vision—it is a bold statement of the AFC’s dedication to driving
progress, inspiring future generations, and fostering excellence
across the largest and most diverse continent in the world.

Designed with adaptability and impact in mind, the new brand

identity seamlessly connects the AFC’s rich legacy with its modern
aspirations, delivering a cohesive and dynamic visual language.

Brand Guide
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Our Brand Idea

Asian Football Confederation

The Inspiration:
The New Silk Road

The AFC is the unifying force that connects
the diverse cultures and communities of Asia
through football. Inspired by the historic Silk
Road, a vast network that linked East and
West for over 1,500 years, the AFC serves

as the modern pathway weaving Asia’s
footballing ecosystem together. Just as the
Silk Road fostered trade, cultural exchange
and unity, the AFC creates a dynamic football
network that transcends borders, bringing
nations and people together through the
universal language of the sport.

The Brand Idea:
Connecting Asia
Through the Power
of Footbali

Football is more than just a game, it is

a powerful force that brings people, nations
and cultures together. The AFC plays a vital
role in strengthening these connections,
linking Member Associations, players and
fans across the continent. The AFC acts as
the connective thread that runs across and
through this incredibly rich, diverse and
vibrant tapestry of Asian football. It is the
heartbeat of this living, breathing network,
the thread that binds Asian Football together
and drives it forward. Through premier
competitions, development programs

and grassroots initiatives, the AFC nurtures
talent, drives innovation and enhances
football's presence in Asia.

The Output:
AFC as the Connector
Across Asia

The AFC’s rebrand embodies its role as the
central connector of Asian football. Its new
logo features a dynamic ribbon forming

the letters ‘AFC, symbolising movement,
unity and progress. The refined color palette
of rich Dark Blue, premium Gold, Linen, light
Blue and White creates a sophisticated

and versatile identity that reflects strength
and modernity.

This evolution marks a bold step forward, reinforcing the AFC’s commitment to uniting Asia
through football. With its focus on unity, growth and excellence, the AFC is poised to lead
Asia into a new era of football, inspiring millions across the continent and around the world
while celebrating the unifying power of the beautiful game for generations to come.

Brand Guide
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Our Brand
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Our Brand Toolkit

The AFC Corporate brand embodies
sophistication, refinement and
steadfastness. It is built around
core brand elements, including the
logo, colours, imagery, typography
and graphic elements, which are
summarised on this page.

The brand operates within a ‘“fixed
and flexible system, providing a core
set of assets that can be consistently
applied while allowing flexibility for
adaptation. This creates a versatile
and dynamic identity system designed
to endure for years to come.

The following pages outline the

brand toolkit, showcasing assets, use
cases, best practices, dos and don’ts,
construction methods and applications.

We invite you to follow this guidance

and enjoy bringing the AFC Corporate
Brand to life.

Navigating our Brand Guide

Below is a key to indicate how to use
the key features of this document.

@ Don'ts

0 Useful Information
0 Download

Asian Football Confederation
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Imagery Super Graphic
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Geologica
IS our primary
typeface.

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijlmnopqgrstuvwxy
0123456789

Typography

”@?@@?@@?@@?@@?@@?@@?@@?@@?@@?@@?@@?@@?@
FELEC HFC AEC LHEC HFC AEC HECAEC LHEC HFC AEC LEC L
AFCAEC LEC DFC AEC LHEC AECAEC HFCAEC LEC DFCAEC 4
CAFCAEC LEC HFC AEC LHEC DEC AEC HEFC AEC LEC HFCAEC
FELEC HFC AEC LHEC AHFC AEC HEC AHFC LHEC HFCAFC LEC b
AFCAEC HEC AHFC AEC LHECAFC LEC HFCAFC AHEC HFC AEC 4
C AFCARC LEC DFC LEC LEC HEC LHEC HEC AEC LHEC HFCAEC
FCLEC HFC AEC LEC HFC AEC HDEC DEC LHEC DFCAECLEC L
DFCAEC LEC DFC AEC HEC AEC AEC HFCAEC HEC DFCAEC 4
CAFCAEC LEC HFC AEC LHEFCDEC LEC HEFCAEC LEC DFCAEC
FCLEC HFC AEC LHEC HFC AEC HEC HEC LHEC HFCAEC LEC b
AFC AEC LHEC AHFC AEC LHECAFC LEC HFCAFC AHEC HFCAEC 4
C AFCAFC LEC HFCAFC HECAFC AFC HFCADFC LHEC HAFCAFE

Patterns
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Master Logo

The AFC Corporate logo is a confident
and striking representation of the AFC
Corporate brand. Our master logo
version in full gradient, as shown on
this page, is the preferred logo option
for application.

Asian Football Confederation

ASIAN FOOTBALL CONFEDERATION

™

lcon

Wordmark
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Master Logo
Logo Versions

The AFC Corporate logo is a confident
and striking representation of the AFC
Corporate brand. Our master logo
version in full gradient, as shown on
this page, is the preferred logo option
for application.

The logo is also offered in a range of
additional treatments, orientations and
lockups (gradient full colour, flat two
colour and flat one colour) to allow for
maximum flexibility in application across
the wide range of required touchpoints.

O Between the full colour and flat
versions of the logo, there should always
be a suitable, legible and impactful
version to use.

Asian Football Confederation

Gradient Full Colour Version: Dark Blue/Gold

ASIAN FOOTBALL CONFEDERATION

Flat Two Colour Version: Dark Blue/Gold

ol

ASIAN FOOTBALL CONFEDERATION

Flat One Colour Version: Dark Blue

g

[ =

ASIAN FOOTBALL CONFEDERATION

Brand Guide

Gradient Full Colour Version: White/Gold

¢

ASIAN FOOTBALL CONFEDERATION

Flat Two Colour Version: White/Gold

A

[ <

ASIAN FOOTBALL CONFEDERATION

Flat One Colour Version: White

A
[ =

ASIAN FOOTBALL CONFEDERATION




Gradient Full Colour Version:
Dark Blue/Gold Lockups

This page showcases the gradient dark
blue and gold variant of our master
logo, best used on light backgrounds.

Our logo is provided in a range of
lockups which allow for maximum
legibility and flexibility in application.

O When implementing the brand, please
select the logo lockup which best suits
the layout of the required application/
touchpoint you are using. Always strive
for maximum legibility and sufficient
clearspace for the logo.

Asian Football Confederation

Master Logo

Vbl

ASIAN FOOTBALL CONFEDERATION

Horizontal Logo 1 Line

pu——
/' ~ ASIAN FOOTBALL CONFEDERATION

Horizontal Logo 2 Lines

— g
/ ASIAN FOOTBALL

CONFEDERATION

Brand Guide

Horizontal Logo 3 Lines

’ ’ ASIAN
FOOTBALL

CONFEDERATION
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Gradient Full Colour Version:
White/Gold Lockups

This page showcases the gradient white
and gold variant of our master logo,
best used on dark backgrounds.

Our logo is provided in a range of
lockups which allow for maximum
legibility and flexibility in application.

' When implementing the brand, please
select the logo lockup which best suits
the layout of the required application/
touchpoint you are using. Always strive
for maximum legibility and sufficient
clearspace for the logo.

Asian Football Confederation

Master Logo

L7

ASIAN FOOTBALL CONFEDERATION

Horizontal Logo 1 Line

A'Ff ASIAN FOOTBALL CONFEDERATION

Horizontal Logo 2 Lines Horizontal Logo 3 Lines

' ’ ' ’ ASIAN
/Q ASIAN FOOTBALL N FOOTBALL

CONFEDERATION CONFEDERATION

Brand Guide
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Flat Two Colour Version:
Dark Blue/Gold Lockups

This page showcases the flat two colour
dark blue and gold variant of our master
logo, best used on light backgrounds.

Our logo is provided in a range of
lockups which allow for maximum
legibility and flexibility in application.

O When implementing the brand, please
select the logo lockup which best suits
the layout of the required application/
touchpoint you are using. Always strive
for maximum legibility and sufficient
clearspace for the logo.

Asian Football Confederation

Master Logo

FC

ASIAN FOOTBALL CONFEDERATION

Horizontal Logo 1 Line

AeC
' ASIAN FOOTBALL CONFEDERATION

Horizontal Logo 2 Lines Horizontal Logo 3 Lines
' : ASIAN
ﬁ r C ASIAN FOOTBALL ﬁ r C FOOTBALL
CONFEDERATION CONFEDERATION

Brand Guide
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Flat Two Colour Version:
White/Gold Lockups

This page showcases the flat two colour
white and gold variant of our master
logo, best used on dark backgrounds.

Our logo is provided in a range of
lockups which allow for maximum
legibility and flexibility in application.

' When implementing the brand, please
select the logo lockup which best suits
the layout of the required application/
touchpoint you are using. Always strive
for maximum legibility and sufficient
clearspace for the logo.

Asian Football Confederation

Master Logo

FC
o

ASIAN FOOTBALL CONFEDERATION

Horizontal Logo 1 Line

——
A'I'C ASIAN FOOTBALL CONFEDERATION

Horizontal Logo 2 Lines Horizontal Logo 3 Lines
A 4 ASIAN
ﬁ r C ASIAN FOOTBALL ﬁ r C FOOTBALL
& CONFEDERATION & CONFEDERATION

Brand Guide
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Flat One Colour Version:
Dark Blue Lockups

This page showcases the flat one colour
dark blue variant of our master logo,
best used on light backgrounds and
where simple, specialist or cost-effective
printing is required.

Our logo is provided in a range of
lockups which allow for maximum
legibility and flexibility in application.

© When implementing the brand, please
select the logo lockup which best suits
the layout of the required application/
touchpoint you are using. Always strive
for maximum legibility and sufficient
clearspace for the logo.

Asian Football Confederation

Master Logo

FC
Co

ASIAN FOOTBALL CONFEDERATION

Horizontal Logo 1 Line

pu——
A'I'C ASIAN FOOTBALL CONFEDERATION

Horizontal Logo 2 Lines Horizontal Logo 3 Lines
A 4 ASIAN
ﬁ r C ASIAN FOOTBALL ﬁ r C FOOTBALL
& CONFEDERATION & CONFEDERATION

Brand Guide

25



Flat One Colour Version:
White Lockups

This page showcases the flat one colour
white variant of our master logo, best
used on dark backgrounds and where
simple, specialist or cost-effective
printing is required.

Our logo is provided in a range of
lockups which allow for maximum
legibility and flexibility in application.

I When implementing the brand, please
select the logo lockup which best suits
the layout of the required application/
touchpoint you are using. Always strive
for maximum legibility and sufficient
clearspace for the logo.

Asian Football Confederation

Master Logo

FC
&

ASIAN FOOTBALL CONFEDERATION

Horizontal Logo 1 Line

——
A'I'C ASIAN FOOTBALL CONFEDERATION

Horizontal Logo 2 Lines Horizontal Logo 3 Lines
A 4 ASIAN
ﬁ r C ASIAN FOOTBALL ﬁ r C FOOTBALL
& CONFEDERATION & CONFEDERATION

Brand Guide
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Colourways
Gradient Full Colour Versions

This page showcases the gradient

full colour versions of our master logo
and additional lockups and how they
work alongside our core brand colours.

The gradient full colour versions

of the logo are provided in a range

of lockups which allow for maximum
legibility and flexibility in application.
When implementing the brand, please
select the logo lockup and colour which
best suits the layout of the required
application/touchpoint you are using.
Always strive for maximum legibility
and sufficient clearspace for the logo.

© When implementing the brand, please
select the logo lockup and colour which
best suits the layout of the required
application/touchpoint you are using.
Always strive for maximum legibility and
sufficient clearspace for the logo.

Asian Football Confederation

AFC

ASIAN FOOTBALL CONFEDERATION

AFC

ASIAN FOOTBALL CONFEDERATION

NeC

ASIAN FOOTBALL CONFEDERATION

AFC

ASIAN FOOTBALL CONFEDERATION

Brand Guide

A.F: ASIAN FOOTBALL CONFEDERATION

A'FC ASIAN FOOTBALL CONFEDERATION

/',,'.W
"'« ASIAN FOOTBALL CONFEDERATION

NFC
'« ASIAN FOOTBALL CONFEDERATION

AF

ASIAN FOOTBALL
CONFEDERATION

ASIAN FOOTBALL
CONFEDERATION

ASIAN FOOTBALL
CONFEDERATION

ASIAN FOOTBALL
CONFEDERATION

ASIAN
FOOTBALL
CONFEDERATION

ASIAN
FOOTBALL
CONFEDERATION

ﬂ F I%gT'gaALL
"W CONFEDERATION

ﬁ FAOSg\TT%ALL
l' "W CONFEDERATION
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Colourways
Flat Two Colour Versions

This page showcases the flat two
colour versions of our master logo and
additional lockups and how they work
alongside our core brand colours.

The flat two colour versions of the logo
are provided in a range of lockups
which allow for maximum legibility
and flexibility in application. When
implementing the brand, please select
the logo lockup and colour which

best suits the layout of the required
application/touchpoint you are using.
Always strive for maximum legibility
and sufficient clearspace for the logo

© When implementing the brand, please
select the logo lockup and colour which
best suits the layout of the required
application/touchpoint you are using.
Always strive for maximum legibility and
sufficient clearspace for the logo.

Asian Football Confederation

ASIAN FOOTBALL CONFEDERATION

ASIAN FOOTBALL CONFEDERATION

ASIAN FOOTBALL CONFEDERATION

AeC

ASIAN FOOTBALL CONFEDERATION

Brand Guide

ASIAN
ASIAN FOOTBALL FOOTBALL

-
A'I'C ASIAN FOOTBALL CONFEDERATION CONFEPERATION e R eTion

ASIAN
ASIAN FOOTBALL FOOTBALL
CONFEDERATION CONFEDERATION

——
A'l' ASIAN FOOTBALL CONFEDERATION

/T ASIAN FOOTBALL CONFEDERATION /' r< e R ﬂ r< s
CONFEDERATION CONFEDERATION

4 4 ASIAN
r ASIAN FOOTBALL r FOOTBALL
CONFEDERATION CONFEDERATION

pu——
/'I'C ASIAN FOOTBALL CONFEDERATION
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Colourways
Flat One Colour Versions

This page showcases the flat one
colour version of our master logo and
additional lockups and how they work
alongside our core brand colours.

The flat one colour versions of the logo
are provided in a range of lockups
which allow for maximum legibility
and flexibility in application. When
implementing the brand, please select
the logo lockup and colour which

best suits the layout of the required
application/touchpoint you are using.
Always strive for maximum legibility
and sufficient clearspace for the logo

© When implementing the brand, please
select the logo lockup and colour which
best suits the layout of the required
application/touchpoint you are using.
Always strive for maximum legibility and
sufficient clearspace for the logo.

Asian Football Confederation

ASIAN FOOTBALL CONFEDERATION

ASIAN FOOTBALL CONFEDERATION

ASIAN FOOTBALL CONFEDERATION

ASIAN FOOTBALL CONFEDERATION

Brand Guide

ASIAN
ASIAN FOOTBALL FOOTBALL

-
A'I'C ASIAN FOOTBALL CONFEDERATION CONFEPERATION e R eTion

ASIAN
ASIAN FOOTBALL FOOTBALL
CONFEDERATION CONFEDERATION

——
A'l' ASIAN FOOTBALL CONFEDERATION

AFC ASIAN FOOTBALL CONFEDERATION A r< W ASIAN FOOTBALL A r< W POOTBALL
CONFEDERATION CONFEDERATION

4 4 ASIAN
r ASIAN FOOTBALL r FOOTBALL
CONFEDERATION CONFEDERATION

pu——
/JI'C ASIAN FOOTBALL CONFEDERATION
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Sizing and Spacing

To maintain clarity and legibility,
the logo must not be used below 65px

in digital applications or TOmm in print.

If the size falls below this threshold,
the version without the wordmark
must be used.

For consistency, always ensure
clearspace around the logo.

No graphics or elements should enter
this area, which should be at least twice
the x-height of the "A" in the logo.

@ When cobranding, never place
the icon, logo or wordmark into other
elements.

@ Don't overlap, merge or attach text
or other elements to the icon, logo

or wordmark. The integrity of the icon,
logo, and wordmark must always

be preserved.

O If you need further clarification,
please contact the AFC Brand Team.

Minimum Size

@ For applications where the logo
is displayed below 65px in digital
formats or 10mm in print, the
version without the wordmark must
be used to maintain legibility.

FF " /’f'”
65px /10mm ﬁ

ASIAN FOOTBALL CONFEDERATION

Clearspace

@ Graphics and/or elements must
not enter the clearspace areaq,
which should be at least twice the
x-height of the letter 'A.

V4

X ASIAN FOOTBALL CONFEDERATION

™

Co-Branding Space

@ Don't overlap, merge or
attach text or other elements
to the icon or logo.

—

Brand Guide

LOGO
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Wordmark Positioning

When separating the wordmark

and logo, always ensure they

are aligned and not placed randomly.
It is important to avoid cropping

or cutting off either the logo or the
wordmark in any configuration.

The Master Logo can stand alone,

but the wordmark must never appear
by itself. The wordmark must always
accompany the Master Logo, whereas
the Master Logo does not need to be
accompanied by the wordmark.

Various logo formats have been
provided to offer flexibility across
different applications. In situations
where the logo and wordmark cannot
be locked together, please adhere to
the rules shown on this page to
maintain brand consistency.

@ Attaching any copy directly to the
logo is not permitted.

OIf you need further clarification,
please contact the AFC Brand Team.

Asian Football Confederation

Spacing

Brand Guide

/ f ASIAN
/ FOOTBALL

CONFEDERATION

Minimum Spacing

Ve

o Splitting the wordmark and
the icon should only ever be done
on the horizontal axis.

ASIAN
FOOTBALL
CONFEDERATION

& When splitting the elements,
do not place the wordmark above
or below the icon

32



Logo Don’ts

Our logo is one of our brand’s most

important assets. It is a shorthand for
our brand and must be implemented

and showcased correctly. Please

always use official and approved logo

files when implementing and never

recreate the logo. This page outlines
a range of things to avoid and never

do with our logo.

O All don’ts guidance must be applied
to all logo variants, colours and lockups.

Asian Football Confederation

™

® Don’t change the colour
of the wordmark.

@ Don't use light images that render
the logotype illegible

BALL CONFEDERATION

& Don’t change the proportions
of the logo.

Brand Guide

BALL CONFEDERATION

@ Don’t change the size of any
elements of logo.

A

OTBALL CONFEDERATION

@ Don't use dark images that render
the logotype illegible.

™

-

OTBALL CONFEDERATION

& Don’t place elements in the
logo clearspace.

ASIAN FOOTBALL CONFEDERATION
2025

@ Don’t add additional copy
to the logo.

& Don’t change the colour
of the symbol elements.

A

& Don’t use old brand colours.

ASIAN FOOTBALL CONFEDER

-

@ Don’t change the orientation
of the logo elements.

V

OTBALL CONFEDERATION

@ Don't add effects to the logo
that cause legibility issues.

~r

CONFEDERATION

& Don’t add old brand elements.
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AFC Linen
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Colour

Our brand is made up of five key
colours that forms the basis for an
expansive range of colour application.
Core shades of dark blue, blue and
gold set a rich, premium tone befitting
of the AFC Corporate Brand's integrity
and history, balanced by linen and
white. These core colours are brought
to life through a range of treatments
including flat colour and a spectrum
of gradients.

Asian Football Confederation

AFC DK Blue

AFC Blue

AFC Linen

Pure White




Colour Specifications

For consistency always use the colour
specifications given here. Always
visually match to a current Pantone®
swatch book for accuracy.

O Your print method, application and
material will also affect reproduction
quality. Wherever possible, conduct

a print test prior to production.

Asian Football Confederation

S - BB
50% 25% 10%

RGB 332982 CMYKT00100 3531 PANTONE 273C HEX #211D52

AFC Blue

50% 25% 10%

RGB 6182 244 CMYK 806800 PANTONE 2387C HEX #3D52F4

75% 50% 25% 10%

AFC Linen

75% 50% 25% 10%

RGB 218 211 201 CMYK131419 0 PANTONE Warm Grey 2C HEX #DAD3C9

Pure White

RGB 255255255 CMYK0OOOO HEX #FFFFFF

Brand Guide 36



Geologica



Through innovation,
modernisation

and inclusivity,
the AFC is driving
Is the the growth of Asian

. football and
governing body Inspiring the next

of association generation of
football, beach players and fans.
SOCCer qnd As the governing bOdy

for football in Asiq,

fUtSGl in Mmost the AFC continues to

strive for excellence, unity

countries and and progress, whilst

territories working to constantly
bring Asian football

In Asiq. to new heights.




Primary Typeface

Moving forward, previously used
typefaces are are no longer allowed to
be used in the AFC Corporate Brand.

As the primary typeface, Geologica is
an important part of the AFC Corporate
brand. Geologica can be used in a
range of different weights and styles
depending on the application. Clear
guidance and how to use our font is
contained throughout this guide.

O Geologica is the primary typeface
for all applications and should be
used exclusively. However for alternate
languages outside of English where
Geologica does not have a character
set, Noto Sans must be used,

as Geologica does not support
non-Latin scripts.

® Download

Asian Football Confederation

Geologica

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijimnopgrstuvwxy

0123456789

oal! GOAL!

Thin

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijlmnopgrstuvwxy

Extra Light

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijlmnopqgrstuvwxy

Light

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijlmnopgrstuvwxy

Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijimnopqgrstuvwxy

0123456789 0123456789 0123456789 0123456789
Ad Ao Aa Aa
Medium SemiBold Bold ExtraBold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijilmnopqgrstuvwxy
0123456789

Aa

Brand Guide

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijlmnopqgrstuvwxy
0123456789

Aa

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijlmnopqrstuvwxy
0123456789

Aa

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijimnopqgrstuvwxy
0123456789

Aa
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https://fonts.google.com/specimen/Geologica

Secondary Typeface

Historically, the AFC utilized a variety of
fonts, including the likes of Agfa Rotis.

Moving forward, these fonts are no
longer approved for use as the brand
transitions to a unified approach

for typography.

The designated font for all applications,

materials, and templates is Geologica.
It should be used exclusively across
all brand assets.

Geologica does not support non-Latin
characters. As the AFC operates in

a wide range of countries that utilize
different languages and scripts, in
these instances, Noto Sans must

be used for typography. Noto Sans
supports the range of additional
AFC-required languages and is the
official AFC Competitions typeface and
so aligns to the wider AFC brand world.

O Please note that Noto Sans is only
to be used for translations or non-Latin
text; it should not be used otherwise.

O If you have any questions or require

further clarification, please reach out
to the AFC Brand Team.

® Download

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijimnopqgrstuvwxy
0123456789

O These are examples,

to only the languages on
this page.

Noto Sans

but Noto Sans is not limited

Arabic

Qg.&g“) B33 30 b et 90 uwilw ol dayadlly &iyuad]l wlelll erasy LSl dlle bols degasa o gigs

aigi bahsdd JaSe jLAS Loyl cawlia 909 (dwilodle dulyyeadly dudMIl Boyndly dyguSall o geill (7 ay yau
333 ol davsall Lula,

Devanagari

et Ueh dfYeh Wi-c UG § ST Gl SMef=eh MR U= 9ursi # for@= o fe1q a3 731 g1 et 99 Toh
foaT 1R (“HF GRW”) T84 8, St etfed, R™Riere ik Ul forfual & urs o folg Iuged g, ik 31
ferfu-fafre et €9 wiwe & foly Teh YR fdehed o U H ff Iugerd g

Japanese

Notold IR BLUVERDIARTOEETELLHDOI/O—NIL G T+ 023> Td.Noto
Sanslid. ST X R . X XZR. XY XFDTFIAMNAIFICTFr>En= IEEeR (>t 7))
AN THD MOV TREBDNoto Sans 74> FDFTHAEIRFEELTHELTULWET,

Thai
Noto Wuyawauds:aulandiksunisigulunnnivilusicunaznivilky Noto Sans Wuwauduuului

1BV (“sans serif"”) ﬁaaﬂuuuméhh§uﬁan31uiu§35ﬂusa:c’1u §sadan wa:znsa wazgvikuirzluddaiaon
lasudriksuwoud Noto Sans LawizAviansucdue ady

Brand Guide
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Typography Styles

Typography plays a vital role in
shaping the AFC Corporate brand
identity. Our typographic system for
Geologica ensures clarity, consistency,
and a modern visual appeal across
all applications.

O Please follow the accompanying
typography hierarchy to the right to
maintain readability and impact when
using. By adhering to these typography
guidelines, we ensure a unified and
recognizable visual language that
reinforces the AFC brand's identity
across all platforms.

Asian Football Confederation

Title

Geologica SemiBold
At least 4x Body size
110% Leading

-50 Tracking

Connecting Asia
through the Power
of Football

Subheading
Geologica SemiBold
100% Body size
120% Leading

-10 Tracking

Welcome to the AFC Corporate
brand guide

Body

Geologica Extralight
120% Leading

-10 Tracking

This document has been created to
celebrate the Asian Football
Confederation’s (AFC) reimagined
corporate identity, marking the beginning
of a new transformative era in Asian
football. This document also serves as

a guide for the use of the new brand
and brand elements for the AFC
Corporate brand identity.

Caption

Geologica ExtralLight
50% Body size
140% Leading

-10 Tracking

Brand Guide

These guidelines are designed to ensure that the new AFC Corporate
brand remains cohesive, adaptable, and instantly recognisable
in all applications.

Example
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Typography Dos and Don'ts

Please do not use any font's that
were used in previous iterations of the

AFC brand. Fonts across all applications,
unless approved by the AFC Brand Team,

should be in Geologica. This enhances
brand recognition, cohesiveness
and alignment.

® Please refer to the don'ts outlined
in this page.

Asian Football Confederation

- J

THE AFG FUTSAL ASIAN

PREVIOUSLY THE AFG F

OTBALL CONFEDERATION
NATIONAL TEAMS.

@ Use Geologica's geometric ‘a’ and ‘g’, which are
available when you enable Geologica Cursive.

& Don’t use Geologica's humanist ‘a’ or ‘g’.

& Don't use any typefaces outside of Geologica.

-~

Notold . IR LV HERDIA

TOEETELTH»D7O—NI)
BI7A>6IL 03> T9.Noto
Sansid. o7 XZFE.FJILXFE.
XY XZEZDOTFIMAIFICT
1SN IEEER (Tt 7))

T ETHODMDRI)THEE

J

KConnecting Asia

Welcome to the AFC Corporate
brand guide

Connecting Asia through
the Power of Football

Welcome to the AFC Corporate
brand guide

This document has b created to
celebrate the AsianFootball
Confederation’s (AFC) reimagined
identity, marking the beginning
transformative era in Asian
ball. This document also serves

as a guide for the use of the new brand
and brand elements for the AFC
Corporate brand identity.

@ Use Noto Sans only if it's a translation
or non-Latin text.

Brand Guide

& Don’t mix older typefaces with Geologica.

& Don’t use an inconsistent hierarchy
of typography styles.
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Typography Implementation

To maintain consistency with the new
AFC Corporate rand, it’s essential to
use the ‘Geologica Cursive’ font across
all platforms. To the right are step-by-
step instructions for enabling this font
in Microsoft Word, Adobe lllustrator,
and Adobe InDesign. By following these
steps, you can seamlessly implement the
‘Geologica Cursive’ font across various
applications, ensuring a consistent and
professional appearance in line with

the AFC Corporate Brand.

Asian Football Confederation

Microsoft Word

-

-

1. Select Text: Highlight the text you
wish to format.

- /

2. Access Font Settings: Go to Format
> Font.

- /

3. In the Font dialog box, select the
Advanced tab. Under ‘Advanced
Typography’, choose ‘Stylistic Set 1" from
the dropdown to apply the ‘Cursive’ style.

- /

4. The text should now appear in the
Geologica font, using the ‘Cursive’ style.

Adobe lllustrator

-

-

1. Select Text: Highlight the text you
wish to format.

- /

2. Open OpenType Panel:

Navigate to Window > Type > OpenType.
Mac: o+ T+ +T

Windows: Alt + Shift + Ctrl + T

- /

3. Access OpenType Features:

Click the menu button (=) in the top
right corner. Select OpenType from the
dropdown. Ensure ‘Stylistic Set T’ is
activated to apply the ‘Cursive’ style.

- /

4. The text should now appear in the
Geologica font, using the ‘Cursive’ style.

Adobe InDesign

-

-

1. Select Text: Highlight the text you
wish to format.

Brand Guide

- /

2. Open Character Panel: Navigate
to Window > Type & Tables > Character.
Mac: ¢ + T Windows: Ctrl + T

- /

3. Access OpenType Features:

Click the menu button (=) in the top
right corner. Select OpenType from the
dropdown. Ensure ‘Stylistic Set T’ is
activated to apply the ‘Cursive’ style.

- /

4. The text should now appear in the
Geologica font, using the ‘Cursive’ style.
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Graphic Elements

To complement and enhance the new
AFC Corporate brand identity, we have
developed a range of unique brand
patterns, some based around the
handcrafted typography in the "AFC"
icon and some incorporating the AFC
visual identity patterns. These patterns
are designed to provide flexibility while
maintaining visual consistency across
all applications.

When incorporating brand patterns,
it is important to select a design that
aligns with your specific needs and
ensures cohesion with the overall
brand aesthetic. Patterns should be
applied thoughtfully to support, not
overpower, other elements such as the
logo, wordmark and copy.

A Pattern

Patterns must always be used
consistently, following the
recommended sizing, spacing, and
placement guidelines outlined in
this brand guide. They should not be
modified, distorted, or recoloured
beyond the approved variations.
Additionally, patterns must never
obscure or compete with key
messaging, logos or other essential
elements.

O If you have any questions or require
further clarification on how to apply
brand patterns, please reach out

to the AFC Brand Team.

Super Graphic AFC Pattern

Asian Football Confederation Brand Guide 45



Super Graphic

The AFC Corporate brand graphics
can be applied in multiple ways which
makes the system incredibly versatile.
The graphic can be simply used as

a line on a variety of backgrounds, for
example on flat or gradient colour,

or on a duotone. This use provides
character while allowing other
elements, typography for example,

to be the focus in the application.

The graphic can be used in full colour,
flat or gradient. This creates more
contrasting compositions, which can
be visually stronger than the line

only use.

Finally, for more expressive and
multi-layered compositions, the
graphic can be used as a combination
of line, flat colour and gradient
treatments, alongside imagery to give
a dynamic and compelling look and
feel to the brand.

This composition provides additional
flexibility and energy when required.

Asian Football Confederation

Line on flat colour Flat colour on flat colour Line + flat colour on flat colour

Flat colour + gradient colour + line Flat colour + line + image

MINIMAL EXPRESSIVE

Brand Guide 46




Composition: Graphics

Crop and Overlay

Asian Football Confederation



Composition: Graphics

Crop and Overlay

Asian Football Confederation



Composition: Imagery

Asian Football Confederation
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A Pattern

Our pattern system is distinctive

and deeply connected to our Icon.
The ‘A’ Pattern originates from the
‘A in our Icon, which is duplicated,
flipped and positioned in close
proximity to form a cohesive design.
When repeated, this pattern created
a dynamic, recognisable, and versatile
visual element that enhances various
applications with sophistication

and consistency.

Y Download

Asian Football Confederation

Brand Guide
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AFC Pattern

Our pattern system is distinctive

and deeply connected to our Icon.

The ‘Repeating AFC’ Pattern originates
from the AFC icon, which is duplicated
and aligned in a structured sequence
to form a cohesive design.

When repeated, this pattern creates
a dynamic, recognisable, and versatile
visual element that enhances various
applications with sophistication

and consistency.

v Download

Asian Football Confederation

AFCAFC
AFCAFCAFC
ArC AFC
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Imagery

The AFC brand can draw upon a wide
range of images from players, to
teams, fans and stadia. When using
imagery, please ensure sufficient

and balanced representation of AFC
Member Associations and only used
approved AFC Photo Gallery imagery.

O If you have any questions or require
further clarification, please reach out
to the AFC Brand Team.

® AFC Photo Gallery

Asian Football Confederation

Types

Players

Treatments

Full Colour

Brand Guide

Fans

Youth

Duotone

Stadia
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Imagery Treatment

The duotone images are created using
the AFC’s vibrant colour palette: rich
Dark Blue, premium Gold, Linen, light
Blue and White. These colours reflect
the brand’s refined and modern
aesthetic, enhancing its dynamic and
premium look. The following page
provides guidance on achieving

this effect.

Choosing Duotones

Select and experiment with the best
colour combinations for your imagery.
Depending on the original image,

you may need to adapt your duotone
choice to align with the AFC brand’s
premium and versatile aesthetic.

© Our suggested duotone combinations
for our colour palette are:

‘ AFC DK Blue + AFC Blue

‘ AFC DK Blue + AFC Linen

Asian Football Confederation

Example 1

4 4 N O N O N

. . NS NS /

1. Select a starting image. 2. Create a gradient map layer. 3. Apply your colours: we're using AFC 4. The resulting duotone effect image.
Dark Blue and AFC Blue in this example.

Example 2

4 4 N O N O N

. . NS NS /

1. Select a starting image. 2. Create a gradient map layer. 3. Apply your colours: we're using AFC 4. The resulting duotone effect image.
Dark Blue and AFC Linen in this example.

Brand Guide 56



Our Brand Applied
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Stationery

The stationery examples opposite
show how the graphic elements can
be applied in a range of ways.

These examples also showcase how
the logo versions can adapt to suit

a variety of formats, sizes and types
of material in order to offer maximum
flexibility when being applied.

We advise using the most appropriate
version of the logo for the required
application; it does not always have
to be the full-colour version.

There is also the option to use the
alternate lockups and orientations
of the logo (icon and wordmark) that
have been provided to best fit

the format required.

Asian Football Confederation

Brand Guide
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IDs
AD Card / Lanyards

Asian Football Confederation






Match Applications

When applying the logo to match
applications please ensure the logo
always has sufficient clearspace.

Always strive for maximum legibility.

Asian Football Confederation

Brand Guide
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Digital
App Icon

When applying the brand to digital
applications please ensure the logo
always has sufficient clearspace.

Asian Football Confederation



Digital
Digital Business Card

Asian Football Confederation




Digital
Website

Asian Football Confederation



Digital
Social Media

the-AFC.com

AFC

ASIAN FOOTBALL CONFEDERATION

Asian Football Confederation

The Asian Football Confederation
(AFC) is the governing body of
association football, beach soccer,
and futsal in most countries and
territories in Asia.

The AFC was formed in 1954.
It has 47 members.

the-AFC.com ASIAN FOOTBALL CONFEDERATION

AFC

ASIAN FOOTBALL CONFEDERATION

the-AFC.com

Asian Football Confederation
(AFC)

Y4



Digital
Virtual Meeting Background

Asian Football Confederation
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Digital
Email Signatures

Asian Football Confederation

Pf " Ngme of Person Here
Title of Person Here

Asian Football Confederation
AFC House, Jalan 1/155B, Bukit Jalil, 57000 Kuala Lumpur, Malaysia
Tel: +603 8994 3388 Fax: +603 8994 2689 MOB: +6019330 2637

Email: firstname.lasthame@the-afc.com

O X @ in O

-‘N

f“ Name of Person Here
Title of Person Here
-

Asian Football Confederation

AFC House, Jalan 1/155B, Bukit Jalil, 57000 Kuala Lumpur, Malaysia
Tel: +603 8994 3388 Fax: +603 8994 2689 MOB: +6019330 2637
Email: firstname.lastname@the-afc.com

O X @ in @

-‘“



Print
Publications

Asian Football Confederation
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Print
Covers

Asian Football Confederation
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Print Dos and Don'ts

This page outlines a range of rules
to follow as well as avoid regarding
the print applications in AFC
Corporate brand applications.

O Please follow the typography
quidelines to maintain clarity. Adhering
to these rules and the guidance
provided helps preserve the integrity
of the brand.

Asian Football Confederation

-

-

&

ASIAN
FOOTBALL
CONFEDERATION

ACE

ACADEMIC CENTRE
OF EXCELLENCE
2024-2025

KUALA LUMPUR
MALAYSIA
theDAFC.com

ASIAN
FOOTBALL
CONFEDERATION

024-2025

@ Do follow the typography styles
set out in this guideline.

& Don’t use incorrect typography styles.

@ Do follow the typography styles
set out in this guideline.

& Don’t combine logos and don’t break

typography rules.

-

NEC s
o N CORFEDERATION

AFC COMPETITION OPERATIONS MANUAL (EDITION 2025)

NEC s
o N CORHEDER

ATION

AFC COMPETITION OPERATIONS MANUAL (EDITION 2025)

Sub header here

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip
ex ea commodo consequat. Duis autem vel eum iriure dolor in hendrerit invulputate
velit esse molestie consequat, vel illum dolore eu feugiot nulla facilisis at vero eros
et accumsan et iusto odio dignissim qui blandit praesent luptatum zzril delenit
augue duis dolore te feugait nulla facilisi

Longer sub header here

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip
ex ea commod.

Sub header here

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad
minim veniamd.

Longer sub header here

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad
minim veniamd.

Longer sub header here

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis sl ut aliquip
ex ea commodo consequat. Duis autem vel eum iriure dolor in hendrerit in
vulputate velit esse molestie consequat, vel llum dolore eu feugiat nulla facilisis at
vero eros et accumsan et iusto odio dignissim qui blandit praesent luptatum zzril
delenit augue duis dolore te feugait nulla focilisi

Longer sub header here

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nis! ut aliquip
ex ea commod,

LONGER SUB HEADER HERE

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut looreet dolore magna aliquam erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip
ex ea commodo consequat. Duis autem vel eumn iriure dolor in hendrerit in
vulputate velit esse molestie consequat, velillum dolore eu feugiat nulla focilisis at
vero eros et accumsan et iusto odio dignissim qui blandit praesent luptatum zzril
delenit augue duis dolore te feugait nulla facilisi

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut looreet met, cons ectetuer adipiscing elit, sed diam nonummy
nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi
enim ad minim veniam, quis nostrud ex dolore magna aliquam erat volutpat. Ut
wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis
nisl ut aliquip ex ea commo:

hendrerit in vulputate velit esse molestie consequat, vel illum dolore eu feugiat
nulla facilisis at vero eros et accumsan et iusto odio dignissim hendrerit in
vulputate velit esse molestie consequat, vel illum dolore eu feugiat nulla facilisis at
vero eros et accumsan et iusto odio dignissim.

SUB HEADER HERE

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nis! ut aliquip
ex ea commodo consequat. Duis autem vel eum iriure dolor in hendrerit invulputate
velit esse molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros
et accumsan et iusto odio dignissim qui blandit praesent luptatum zzril delenit
augue duis dolore te feugait nulla facilis

(i

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation
Ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.
Duis autem vel eum riure dolor in hendrerit invulputate velit esse
Molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros
et accumsan et iusto odio dignissim qui blandit praesent luptatum zzril

(ii

SUB HEADER HERE

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip
ex ea commodo consequat. Duis autem vel eum iriure dolor in hendrerit invulputate
velit esse molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros
et accumsan et iusto odio dignissim qui blandit praesent luptatum zzril delenit
augue duis dolore te feugait nulla facilisi:
(il Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation
(i) Ullamcorper suscipit lobortis
(iij) Duis autem vel eum iriure
(ix) Molestie consequat
(iix) et accumsan et iusto odio dignissim
delenit augue duis dolore te feugait nulla facilisi.
Rsesum dolor sit amet, cons ectetuer adipiscing
Reifbh euismod tincidunt ut laoreet dolore magna aliquam erat
(iiix) volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip ex ea commod.

Sub header here

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut looreet dolore magna aliquam erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nis| ut aliquip
ex ea commodo consequat. Duis autem vel eumn iriure dolor in hendrerit invulputate
velit esse molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros
et accumsan et iusto odio dignissim qui blandit praesent luptatum zzril delenit
augue duis dolore te feugait nulla facilisi

Lorem ipsum dolor

Lorem ipsum dolor

NEC s
e N CORFEDERATION

AFC COMPETITION OPERATIONS MANUAL (EDITION 2025)

NEC s
o N CORFEDERATION

AFC COMPETITION OPERATIONS MANUAL (EDITION 2025)

Sub header here

Larem jpsum dolor sit amet, consectetuer adpiscing eft, sed diam nonummy nibh euismod
tineidunt ut faoreet dofore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ulameorper suscipit lobortis nisf ut afiquip ex ea commodo consequat.
Luis autem ve! eum iriure dolor in hendrerit invujputate velit esse molestie consequat, ve!
Hum dolore e feugiat nula facilisis at vero eros et accumsan et iusto ocio dignissim qui
blandit pragsent iuptatum zzril delenit augue duis dolore te feugait nulla facifisi

Longer sub heatler here

Lorem jpsum dolor sit amet, cons ectetuer adipiscing eft, sed diam nonummy nibh euismod
tineidunt ut faoreet dofore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ulameorper suscipit lobortis nisf ut afiquip ex ea commod.

Sub header here

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad
minim veniamd.

Longer suh header here

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad
minim veniamd.

Longer sub heatler here

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis sl ut aliquip
ex ea commodo consequat. Duis autem vel eum iriure dolor in hendrerit in
vulputate velit esse molestie consequat, vel illum dolore eu feugiat nulla facilisis at
vero eros et accumsan et iusto odio dignissim qui blandit praesent luptatum zzril
delenit augue duis dolore te feugait nulla focilisi

Longer sub header here

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibl
euismod tincidunt ut laoreet dolore magna dliquam erat volutpat. Ut wisi enipdd
minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nis!| wt@liquip
ex ea commod

Lorem ipsum dolor sit amet, consectettier adipiscing elit, sed
diam nonummy nibh euismod tincidunt ut laoreet dolore magna

nostrud exerci tatiopulfamcorper suscipit lobortis nis! ut aligquip
ex ea commodo consequat. Duis autem vel eum iriure dolor in
llputate velit esse molestie consequat, vel ilum

io dignissim qui blandit praesent luptatum zzril delenit augue
duis dolore te feugait nulla facilisi

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed
diam nonummy nibh euismod tincidunt ut laoreet met, cons
ectetuer adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy ny
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi ea

ex ea commodo consequat. Duis autem vel eum iriure dolor in hendsefit invulputate

(i) Lorem ipsum dolor sit amet, consectetuer agipfecing elit, sed diam
nonummy nibh euismod tincidunt ut laoreef dolore magna aliquam erat

SUB HEADER HERE

Lorem ipsum def6r sit amet, consectetuer adipiscing elt, sed diam nonummy nibh
euismod tjpefdunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad

elit esse molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros
et accumsan et iusto odio dignissim qui blandit praesent luptatum zzril delenit
augue duis dolore te feugait nulla facilisi:

(il Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation

(i) Ullamcorper suscipit lobortis

(iij) Duis autem vel eum iriure

(ix) Molestie consequat

(iix) et accumsan et iusto odio dignissim

delenit augue duis dolore te feugait nulla focilisi.
Rsesum dolor sit amet, cons ectetuer adipiscing
Reifbh euismod tincidunt ut laoreet dolore magna aliquam erat

(iiix) volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation

ullamcorper suscipit lobortis nisl ut aliquip ex ea commod.

Sub header here

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliquam erat volutpat.

Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nis! ut

aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor in hendrerit invulputate
velit esse molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros

Lorem ipsum dolor

Lorem ipsum dolor

@ Do follow the typography styles set out in this guideline.

Brand Guide

& Don't add in new typefaces or font weights.
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Premiums

When applying the brand to premiums
and giveaways please choose the best
logo version and graphic element

for your application. Always ensure
the logo has sufficient clearspace and
strive for maximum legibility to ensure
best representation of the brand.
When printing, always use the colour
specifications provided in this
document and always visually match
to a current Pantone® swatch book
for accuracy.

© Your print method, application and
material will also affect reproduction
quality. Wherever possible, conduct

a print test prior to production.

Asian Football Confederation

Brand Guide
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Premiums
Backpack
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Premiums
Chocolate Box
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Premiums

When applying the brand to premiums
and giveaways please choose the best
logo version and graphic element

for your application. Always ensure
the logo has sufficient clearspace and
strive for maximum legibility to ensure
best representation of the brand.
When printing, always use the colour
specifications provided in this
document and always visually match
to a current Pantone® swatch book
for accuracy.

O Your print method, application and
material will also affect reproduction
quality. Wherever possible, conduct

a print test prior to production.

Asian Football Confederation

Brand Guide
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PowerPoint Template

Example layouts for PowerPoint
presentations are outlined on this
page. Always ensure that text

is legible both in terms of contrast
with background colour as well as in
relation to any images it is used with.

The AFC Corporate brand PowerPoint
template is equipped with a variety
of different pages including divider
section pages, key informational
sections with graphs and body copy
sections. Please use the page that
best suits the PowerPoint needs.

® Download

Asian Football Confederation

DIVIDER

PRESENTATION HEADER

TO GO IN HERE

SECONDARY CONTENT
TO GO IN THIS AREA

B1. General Information
Commercial & Strategy

B1.5.1 AFC’s New Club Competitions Brand

the-AFC.com

B1.5.4 General Information

LOREM IPSUM
DOLORSIT
AMEIL CONSE
FOOTBALL

ADIPISCING.

Sit amet, consectetuer adipiscing elit, sed
diam nonu mmy nibh euismod tincidunt ut
loreet dolore magna aliquam erat volutpat.
Ut si enim ad minim veniam, quis nostrud
exerci tation ullamcorper suscipit lobortis nisl
ut aliquip ex ea commodo consequat. ex ea
commodo consequat lorem football.

the-AFC.com

Brand Guide
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(2 CONFEDERATION

1ST AFC MARKETING COMMITTEE MEETING - 17TH DECEMBER 2025

’ f ASIAN
FOOTBALL
(= CONFEDERATION

15T AFC MARKETING COMMITTEE MEETING - 17TH DECEMBER 2025

B1. General Information
Commercial & Strategy

B1.5 AFC’s New Club Competitions Brands

B1.5.1 AFC’s New Club Competition Brands and Launch
B1.5.2 AFC’s New Club Competition Anthems

B1.5.3 AFC’s New Club Trophies

B1.5.4 AFC Asian Cup Localisation (WAC26 & AC27)
B1.5.5 AFC Corporate Rebrand

B1.5 General Information
B1.51 AFC’s New Club Competitions Brand

Brand Concept: Unlimited Asia

the-AFC.com

f ASIAN
FOOTBALL
(= CONFEDERATION

ST AFC MARKETING COMMITTEE MEETING - 17TH DECEMBER 2025 2

SIAN
FOOTBALL
CONFEDERATION

e Asian football like you’ve never seen - representing a
fusion of cultures, traditions and footballing prowess
from across the vast expanse of the Continent.

e It means everything; to our fans, our teams, our
players and our partners. The possibilities are
endless and the potential is unlimited. It is grassroots
football, captivating action and glorious goals; it is
unstoppable, explosive, expansive and passionate.

* Our competition brands aim to celebrate the richness
of Asian football while fostering a sense of unity and
aspiration among players, fans, and stakeholders.

B1.5.4 General Information

Sit amet, consectetuer adipiscing elit, sed
diam nonu mmy nibh euismod tincidunt ut
loreet dolore magna aliquam erat volutpat.
Ut si enim ad minim veniam, quis nostrud
exerci tation ullamcorper suscipit lobortis nis
ut aliquip ex ea commodo football.

the-AFC.com

Lorem ipsum dolor

Sit amet, consectetuer adipiscing elit, sed diam nonu
mmy nibh euismod tincidunt ut loreet dolore magna
aliquam erat volutpat. Ut si enim ad minim veniam,
quis nostrud exerci tation ullamcorper suscipit lobortis
nisl ut aliquip ex ea commodo consequat. Duis autem
vel eum iriure dolor in hendrerit in vulputate velit esse
molestie consequd minim vniam, quis nostrud exe
tation ullamcorper sipit lobortis nis! ut aliquip ex ea
commodo consequat lorem football.

- Duis autem vel eum iriure dolor in hendrerit
- Velit esse molestie consequat

- Feugiat nulla facilisis at vero

- Eros et accumsan et iusto odio

Sit amet, consectetuer adipiscing elit, sed diam nonu
mmy nibh euismod tincidunt ut loreet dolore magna
aliquam erat volutpat.

1ST AFC MARKETING COMMITTEE MEETING - 17TH DECEMBER 2025 8

’ f ASIAN
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Lorem ipsum dolor

Sit amet, consectetuer adipiscing elit, sed diam nonu
mmy nibh euismod tincidunt ut loreet dolore magna
aliquam erat volutpat. Ut si enim ad minim veniam,
quis nostrud exerci tation ullamcorper suscipit lobortis
nisl ut aliquip ex ea commodo consequat.

Lorem ipsum dolor

Sit amet, consectetuer adipiscing elit, sed diam nonu
mmy nibh euismod tincidunt ut loreet dolore magna
aliquam erat volutpat. Ut si enim ad minim veniam,
quis nostrud exerci tation ullamcorper suscipit lobortis
nisl ut aliquip ex ea commodo consequat.

Lorem ipsum dolor

Sit amet, consectetuer adipiscing elit, sed diam nonu
mmy nibh euismod tincidunt ut loreet dolore magna
aliquam erat volutpat.

B1.5.4 General Information / o
(S

B1.5.4 AFC Asian Cup Localisation

AFC Asian Cup™ Overview

* The AFC Asian Cup is the Asian Football Confederation’s flagship national
team competition

Competition Overview
¢ 18th edition

® 24 teams

* 51 matches

AFC Asian Cup Qatar 2023 competition key stats:
¢ 2.24 billion total cumulative TV reach
¢ 1,509,496 total tournament attendance
¢ 7.9 billion total social media impressions
* 187 territories covered
* 14 brand sponsors

the-AFC.com 1ST AFC MARKETING COMMITTEE MEETING -

B1.5.4 General Information
B1.2.3 Support header to go here

Chart title to go here Extra long chart title
to go here

10%

Lorem ipsum dolor 40%

Sit amet, consectetuer adipiscing elit, sed diam nonu

mmy nibh euismod tincidunt ut loreet dolore magna Title of chart
aliquam erat volutpat. Ut si enim ad minim veniam, o go here

quis nostrud exerci tation ullamcorper suscipit lobortis
nisl ut aliquip ex ea commodo consequat. Duis autem
vel eum iriure dolor in hendrerit in vulputate velit esse
molestie consequd minim vniam, quis nostrud exe
tation ullamcorper sipit lobortis nisl ut aliquip ex ea
commodo consequat lorem football.

- Duis autem vel eum iriure dolor in hendrerit
- Velit esse molestie consequat

- Feugiat nulla facilisis at vero

- Eros et accumsan et iusto odio

25% 30% 44% 55%

Additional information about diagram to go here

ASIAI
FOOTBALL
CCONFEDERATION

17TH DECEMBER 2025

(¢ ASIAN
FOOTBALL
(= CONFEDERATION

76% 89%

Additional information about diagram to go here

the-AFC.com 1ST AFC MARKETING COMMITTEE MEETING - 17TH DECEMBER 2025

B1.5.4 General Information
B1.2.3 Support header to go here

/ ASIAN
FOOTBALL
(= CCONFEDERATION
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PowerPoint Template Don’ts

This page outlines a range of things
to avoid and never do with our
PowerPoint template.

Asian Football Confederation

ﬂ F G
(2 \aw  CONFEDERATION

DIVIDER
PRESENTATION HEADER TO GO IN'THIS AREA
SHOULD'NT BE TOO LONG

SECONDARY CONTENT
TO GO IN THIS AREA

& Don’t use too much text in the titles.

B1. General Divider headers shouldn't be too long
Commercial & Strategy

AFC Asian Cup Lo
AFC Corporg

alisation (WAC26 & AC27)
¢ Rebrand

ST AFC MARKETING COMMITTEE MEETING - 17TH DECEMBER 2025 2 thesAFC.com

B1.5.4 General Information

ASiAN
OO

OTBALL
CONFEDERATION

B1.5.4 AFC Asian Cup Localisation

AFC ASIAN CUP™ OVERVIEW

* The AFC Asian Cup is the Asian Football Confederation’s flagship nationa
team competition

Competition Overview
¢ 18th edition

® 24 teams

* 51 matches

AFC Asian Cup Qatar 2023 competition key stats:
¢ 2.24 billion total cumulative ¥ reach
* 1,509,496 total tournameht attendance
¢ 7.9 billion total socjet'media impressions
¢ 187 territories covered
* 14 brand sponsors

1ST AFC MARKETING COMMITTEE MEETING - 17TH DECEMBER 2025 3

J J

@ Don't increase the size of the text for any
elements, headers, titles, or body copy.

& Don’t change the title size or colours.

B1. General Information /Ff
Commercial & Strategy .

ASIAN
FOOTBALL
CCONFEDERATION

C’S NEW CLUB COMPETITIONS BRAND

1ST AFC MARKETING COMMITTEE MEETING - 17TH DECEMBER 2025

B1.5 General Information / p—
B1.51 AFC’s New Club Competitions Brand ) .

BRAND CONCEPT: UNL

 Asian football like you’ve nex€r seen - representing a
fusion of cultures, tradi*ons and footballing prowess
from across the#ast expanse of the Continent.

S everything; to our fans, our teams, our
ptayers and our partners. The possibilities are
efidless and the potential is unlimited. It is grassroots

football, captivating action and glorious goals; it is
unstoppable, explosive, expansive and passionate.

e Our competition brands aim to celebrate the richness
of Asian football while fostering a sense of unity and
aspiration among players, fans, and stakeholders.

/ ASIAN
FOOTBALL
(= CCONFEDERATION

B1.5.4 General Information
B1.2.3 Support header to go here

ASiAN
FOOTBALL
CONFEDERATION

Lorem ipsum dolor
Sit amet, consectetuer adipiscing elit, sed diam nonu
mmy nibh euismod tincidunt ut loreet dolore magna
aliquam erat volutpat. Ut si enim ad minim veniam,
quis nostrud exerci tation ullamcorper suscipit lobortis
nisl ut aliquip ex ea commodo consequat. Duis autem
vel eum iriure dolor in hendrerit in vulputate velit esse “0%
molestie consequd minim vniam, quis nostrud exe
tation ullamcorper sipit lobortis nisl ut aliquip ex ea
commodo consequat lorem football.

Extra long chart title to go here

Lorem ipsum dolor

Sit amet, consectetuer adipiscing elit,
sed diam nonu

mmy nibh euismod tincidunt ut loreet
dolore magna aliquam erat volutpat.
Ut si enim ad minim veniam,

quis nostrud exerci tation ullamcorp-
er suscipit lobortis nisl ut aliquip ex ea
commodo consequat. Duis autem vel
eum iriure dolor in hendrerit in vulpu-
tate velit esse

molestie consequd minim vniam, g

- Duis autem vel eum iriure dolor in hendreit
- Velit esse molestie consequat
- Feugiat nulla facilisis at vero

- Eros et accumsan et iusto odio

Sit amet, consectetugt adipiscing elit, sed diam nonu
mmy nibh euiss6d tincidunt ut loreet dolore magna
pe
isT Gt aliquip ex ea commodo consequat.

Duis autem vel eum iriure dolor in hendrerit in vulpu-

Additional information about
diagram to go here

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit, sed
diam nonummy nibh euismod
tincidunt ut laoreet dolore magna

15T AFC MARKETING COMMITTEE MEETING - 17TH DECEMBER 2025

aliquam erat volutpat. Ut wisi enim
ad minim veniam, quis nostrud

nostrud exe
tation ullamcorper sipit lob@rtis nisl ut

tate velit esse molestie consequd minim vniam, quis
nostrud exeation ullamcorper sipit lobortis nisl ut ali-

aliquip ex ea commgd6 consequat lo- quip ex ea commodo consequat lorem football. exerci tation ullamcorper suscipit
rem football. 30% 44% 55% 76% 89% lobortis nisl ut aliquip ex ea
1ST AFC MARKETING COMMITTEE MEETING - 17TH DECEMBER 2025 6

v

Q Don't change any elements' positions,
size, or colour.

B1.5.4 General Information
B1.2.3 Support header to go here

DO NOT RUN COPY OVE
COMPLEX IMAGES

/ ASIAN
FOOTBALL
(=2 CCONFEDERATION

Lorem ipsum dolor

Sit amet, consectetuer adipiscing elit, sed diam nonu
mmy nibh euismod tincidunt ut loreet dolore magna
aliquam erat volutpat. Ut si enim ad minim veniarp.
quis nostrud exerci tation ullamcorper suscipitt6h
nisl ut aliquip ex ea commodo consequat, Bi:
vel eum iriure dolor in hendrerit in vulpGtate velit esse
molestie consequd minim vniam,quis nostrud exe
tation ullamcorper sipit loborfis nisl ut aliquip ex ea
commodo consequat lorém football.

& Don’t run copy over complex images or add
graphic elements to the footer.

Brand Guide

& Don’t change the titles size and typography
or add different colours to text.

Sit amet, consectetuer adipiscing elit, sed
diam nonu mmy nibh euismod tincidunt ut
loreet dolore magna aliquam erat volutpat. 0Ic Gl dip g e Gl Oid 0
Ut si enim ad minim veniam, quis nostrud | moa 1 Dreet 1010
exerci tation ullamcorper suscipit lobortis nis! aana aliauam e*zi voluina 0 ad
ut aliquip ex ea commodo football.

ommoauo consequat. b

g dolo fire putate velit esse
molestie consequd am, quis no |
gxe fation ullamcorper sipit lobo

aliquip ex ea co pdo conat lorem footha

@ Don't change the typography.

& Don’t use too much content in one page.

B1.5.4 General Information ‘/Fﬂ
(3 CONFEDERATION

Large header can
' go in this area

1ST AFC MARKETING COMMITTEE MEETING - 17TH DECEMB!

& Don’t remove or change the header.
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Letterhead Templates

This section provides an overview of
the AFC Corporate official letterhead
template. When using the letterhead,
always ensure text is clear and
readable by maintaining adequate
contrast with the background and
avoiding visual interference with any
incorporated imagery.

The official letterhead template
has been designed with flexibility
in mind, offering variations to suit
different correspondence needs,
including Header and Footer
elements customised to align with
AFC branding. Follow the prescribed
layout to maintain professionalism
and ensure consistent brand
representation across all written
correspondence.

® Download

Asian Football Confederation

AFC

TO THE MEMBER ASSOCIATIONS OF THE ASIAN FOOTBALL CONFEDERATION
12 December 2025
ABCD/EF/ab

Name of person to go here
Title of person to go here
Company Name

Title of letter content to go here

Letter content to go in here Geologica Light
Available to download here: https://fonts.google.com/specimen/Geologica

Asian Football Confederation 1
AFC House, Jalan 1/155B, Bukit Jalil, 57000 Kuala Lumpur, Malaysia T: +603 8994 3388 F: +603 8994 2689

Brand Guide

Letter content to go in here Geologica Light
Available to download here: https://fonts.google.com/specimen/Geologica

Yours sincerely,

Name of person to go here
Title of person to go here

Asian Football Confederation
AFC House, Jalan 1/155B, Bukit Jalil, 57000 Kuala Lumpur, Malaysia T: +603 8994 3388 F: +603 8994 2689

AFC
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Word Document Template

The AFC Corporate Word document
template is a versatile tool designed
to meet a variety of operational needs.
Always ensure text remains legible by
choosing appropriate color contrasts
and avoiding interference with any
imagery or graphics used.

Utilise the Word document template
for any written communication
requiring AFC branding to ensure a
polished, professional and consistent
presentation of the brand.

® Download

Asian Football Confederation

Headline for document Geologica Bold 14pt/16pt
January 2024

1. Subhead Geologica Bold 10pt/12pt

11 Sub-subhead Geologica Regular 10pt/12pt

Body copy 10pt/12pt is Geologica Light olore magna aliquam erat volutpat. Ut wisi enim ad minim
veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo
consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel
illum dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit
praesent luptatum zzril delenit augue duis dolore te feugait nulla facilisi.

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt
ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci
tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt
ut laoreet dolore magna aliquam erat volutpat.

2. Subhead Geologica Bold:

e Hesi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut
aliquip ex ea commodo consequat.

e Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel
illum dolore eu feugiat nulla facilisis at vero

e Eros et accumsan et iusto odio dignissim qui blandit praesent luptatum zzril delenit augue
duis dolore te feugait nulla facilisi.

21 Sub-subhead Geologica Regular:

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt
ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci
tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt
ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci
tation ullamcorper suscipit lobortis nisl.

Ut aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate velit
esse molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto
odio dignissim qui blandit praesent luptatum zzril delenit augue duis dolore te feugait nulla facilisi.

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt
ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci
tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.

Dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod. suscipit lobortis nisl ut
aliquip ex ea commodo consequa dolor sit amet, consectetuer adipiscing elit, sed diam nonum my
nibh euismod tincidunt ut laoreet dolore magna aliqg ummy nibh euismod. suscipit lobortis.

Smaller content Geologica Bold 8pt/9pt:

*Smaller support copy 8pt/9pt ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt
ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit
lobortis nisl ut aliquip ex ea commodo consequat.

DOCUMENT SECTION MARKER

Asian Football Confederation
AFC House, Jalan 1/155B, Bukit Jalil, 57000 Kuala Lumpur, Malaysia T: +603 8994 3388 F: +603 8994 2689

Brand Guide

3. Subhead Geologica Bold 10pt/12pt

Body copy 10pt/12pt is Geologica Light olore magna aliquam erat volutpat. Ut wisi enim ad minim
veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo
consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel
illum dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit
praesent luptatum zzril delenit augue duis dolore te feugait nulla facilisi.

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt
ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci
tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt
ut laoreet dolore magna aliquam erat volutpat.

DOCUMENT SECTION MARKER

Asian Football Confederation
AFC House, Jalan 1/155B, Bukit Jalil, 57000 Kuala Lumpur, Malaysia T: +603 8994 3388 F: +603 8994 2689
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Letterhead and Word Document
Template Don’ts

This page outlines a range of things
to avoid and never do with our
Letterhead and Word Document
templates.

Asian Football Confederation

Headline for document
Geologica Bold 14pt/16pt
January 2024

1. Subhead Geologica Bold 10pt/

orem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore
magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis
nisl ut aliquip ex ea commodo consequat.

HEADLINE FOR
DOCUMENT
GEOLOGICA BOLD

A Sub-subhead Geologica Regular 10pt/12pt
Body copy 10pt/12pt is Geologica Light olore magna aliquam erat volutpat. Ut wisi enim ad minim

veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo
+ D 4+, 1 HoH Aal H A H L 4t Lit L 41 £3 1

1. Subhead Geologica Bold 10pt/12pt
1.1 Sub-subhead Geologica Regular 10,

Body copy 10pt/12pt7is Geologica Light olore magna aliquam
erat volutpat. Utwisi enim ad minim veniam, quis nostrud exerci
tation ullgmaicorper suscipit lobortis nisl ut aliquip ex ea

12pt

rerit in vulputate velit esse molestie consequat, vel illum
dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto
odio dignissim qui blandit praesent luptatum zzril delenit augue y

& Don't use any typefaces outside
of Geologica.

& Don’t increase the size of the text.

& Don’t change the text size or colours.

AFC

TO THE MEMBER ASSOCIATIONS OF THE ASIAN FOOTBALL CONFEDERATION

Name of person to go here
Title of person to go here
Company Name

Title of letter content to go here

Letter content to go in here Geologica Light
Available to download here: https://fonts.google.com/specimen/Geologica

f TO THE MEMBER ASSOCIATIONS
ﬂ F~ OF THE ASIAN FOOTBALL
CONFEDERATION

12 December 2025
ABCD/EF/ab

Name of person to go here
Title of person to go here
Company Name

Title of letter content to g0 here

Letter content
Available

go in here Geologica Light
ownload here: https://fonts.google.com/specimen/Geologica

T-+603 8994 3388
F: +603 8994 2689

& Don’t change the alignment of text.

Brand Guide

& Don’t remove or change the headers.

& Don’t remove or change the footers.
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Brand Checklist

Asian Football Confederation

v The guidance in the brand guide has been followed and
all artwork files are from the correct source.

v Your design is clear, distinctive and creatively in-keeping
with our brand identity.

v Your design and finished product are of the highest quality.

v Your design and sample finished product have been
approved in accordance with the approval process and
your agreement.

v All images are best quality, reflect the brand, come
with the required image credits and copyright clearances

and licenses have been obtained.

v Your design is instantly identifiable as part of the AFC
Corporate brand.

v The correct legal markings are appropriately included
in any and all material.

Brand Guide
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ASIAN FOOTBALL CONFEDERATION

See you out on the pitch.

For additional information about
the AFC Corporate Brand:

AFC Corporate Brand

Asian Football Confederation

AFC House, Jalan 1/155B, Bukit Jalil,
57000 Kuala Lumpur, Malaysia

T: +603 8994 3388
corporatebranding@the-afc.com

the-AFC.com ©2025



http://www.the-afc.com



